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TODAY’S AGENDA

 What is Social Media?

 Best Practices

 What Not To Do

 How to utilize social media for job readiness programs

 Teaching Job Seekers To Use Social Media for Job Searches

 Social Media Metrics & Outcome Tracking

 Resources for Social Media

 Wrap-Up

 (Time Allowing) Exercise:  Your LinkedIn Profile



WHAT IS SOCIAL MEDIA?

 Social!

 Informational

 Dialogue & 
Conversation

 Technological

 Real-Time

 Powerful

 Accessible

 Global

 Facebook

 YouTube

 Twitter

 LinkedIn

 MySpace

 FourSquare

 Blogs

 Forums

*A set of real-time tools for 

cultivating dialogue & connecting 

people with resources



BEST PRACTICES: SOCIAL MEDIA

 Determine and Use the Most Appropriate 

Channels, then:

•Listen

•Contribute

•Add Value

•Be Consistent

•Be Respectful

•Be Professional but Friendly

•Use What You Learn

•Measure Your Success



FACEBOOK PAGE: BEST PRACTICES

 Page v. Profile: What’s the difference?

 Make sure all your accessibility setting are correct, i.e. allow posts, photos, etc

 Use an appropriate logo or image as the profile picture

 Post relevant links in your status updates

 Ask questions and be interactive!

 Add other relevant pages to the list of your page’s favorites

 Have more than one administrator – share the work

 Sync other social media apps with your Facebook page (Twitter, YouTube, Flickr)

 Post one to two updates per day

 Add a Facebook page link to other online content like emails and web pages

 Change your profile picture every few months to create new interest/ spark 
curiosity

 Interact with related groups and pages:
 http://www.facebook.com/group.php?gid=2204115198 General AmeriCorps Page

 http://www.facebook.com/group.php?gid=2231449160&ref=ts Greater Boston AmeriCorps 
Alum

 Post success stories, evocative quotes, and calls-to-action

 For those of you who work with middle school kids, you must be 13 to use 
Facebook.

http://www.facebook.com/group.php?gid=2204115198
http://www.facebook.com/group.php?gid=2231449160&ref=ts


TWITTER: BEST PRACTICES

 Include Your Placement Organization’s Logo

 Listening; Following Relevant Feeds

 Being Active and Participating

 Be Humble; It’s Not Just About You

 Utilize Metrics & Measure Success

 Follows

 Lists

 Retweets

 Point to Colleague & Partner Tweets

 Have a Clear Goal or Objective



POSSIBLE USES FOR TWITTER

 Participant support and 
service

 Polling and product 
feedback mechanism

 News distribution

 Project awareness and 
establishment

 Event promotion and 
launch

 Public relations

 Follow feeds of job 
postings

 Post progress on job 
search for others to 
benefit

 Follow targeted 
company feeds to stay 
in-the-know in their 
industry

Placement Organization Job Seekers



LINKEDIN: BEST PRACTICES

 Find your colleagues, partners, and stakeholders and 
invite them to connect

 Complete your profile including links, profile picture, 
and AmeriCorps project information

 Link your profile with other social media applications

 Ask for and give recommendations, when appropriate

 Update your status a few times a week, especially when 
you have events to promote

 Join relevant groups and participate

 Be professional, more so than with other social media 
forums



SOCIAL MEDIA: WHAT NOT TO DO

 Talking without listening won’t get you very far

 Not participating and responding is also a bad idea

 Be authentic! People can tell when you are just regurgitating a sales 
pitch

 Be consistent in your message, tone, or content: Being inconsistent 
will confuse people and turn them off

 Don’t try to apply traditional marketing tactics to social media
 It’s not always about your message- it’s always about what people want to tell 

you and what they find interesting

 Don’t make assumptions about people’s level of interest or 
commitment to your project

 Don’t be aggressive, argumentative, defensive, or otherwise rude in 
your comments

 Remember! Don’t post personal or confidential information. If you 
wouldn’t want your employer to see it, don’t post it!



FACEBOOK: WHAT NOT TO DO

 Don’t post one message over and over in different 

words. Be creative and vary it!

 Respond to direct questions and comments to your 

updates promptly; ignoring feedback will get you 

ignored real quick!

 Don’t be overly formal

 Remember not to only post content about AmeriCorps

 Don’t use inappropriate content and photos

 Don’t be rude or defensive; keep an open mind.



FACEBOOK PROFILES

Anything you 
wouldn’t want 
your parents, 
potential 
supervisors, 
teachers, or 
coaches to see, 
don’t post on 
Facebook!

Amherst Regional High School 

Students



TWITTER: WHAT NOT TO DO

 Don’t forget to use #hashtags

 Don’t forget to use @follows

 Don’t forget to reciprocate follows

 Don’t tweet once or twice and then stop. You need 

to be consistent or don’t do it at all. 

 Don’t tweet what you are doing each and every 

second 

 EX: Just brushed my teeth – Ready for the day!



LINKEDIN: WHAT NOT TO DO

 Don’t Post Personal Information Unless It 

is Directly Relevant to Your Professional 

Career

 Example of relevant personal info: You work 

in healthcare and recently ran a marathon

 Example of irrelevant personal info: You work 

in IT and also collect Star Trek memorabilia

 Don’t Post a Link to your Facebook Page

 Don’t Forget to Connect with Colleagues, 

Coworkers, and Other Professional 

Contacts



HOW CAN AMERICORPS MEMBERS

UTILIZE SOCIAL MEDIA TOOLS?

 Promote your placement organization or program

 Assist job seekers with an online job search using 

social media tools and to set up appropriate online 

profiles that prospective employers may view

 Promote job fairs, trainings, and other events



TEACHING JOB SEEKERS TO USE

SOCIAL MEDIA FOR JOB READINESS

 Using Social Media & Creating Profiles

 Sticking to Appropriate Content

 Quality of Content

 Proper Grammar & Spellcheck!

 LinkedIn: Job Search, Profile pages, 

Recommendations

 Twitter: Finding and Following Job Posting Feeds

 Computer & Internet Access



LINKEDIN JOB SEARCH



ASKING FOR A LINKEDIN RECOMMENDATION



USING TWITTER IN A JOB SEARCH

 Massachusetts Job Post Feeds

 @MassachusettsWk – jobs in the state

 @massjobs – jobs in Massachusetts

 @Mass_Jobs – jobs in Massachusetts

 Job Post Feeds

 @jobs_now – general

 @fish4jobs – general

 @looktohire – general

 @StudentJobs – student & entry-level jobs

 @jobshouts – general

 @GreenJobs – “green” and sustainability industry jobs

http://twitter.com/jobs_now
http://twitter.com/jobs_now
http://twitter.com/jobs_now
http://twitter.com/fish4jobs
http://twitter.com/looktohire
http://twitter.com/looktohire
http://twitter.com/StudentJobs
http://twitter.com/StudentJobs
http://twitter.com/jobshouts
http://twitter.com/jobshouts
http://twitter.com/GreenJobs
http://twitter.com/GreenJobs


COMPUTER & INTERNET ACCESS FOR JOB SEEKERS

 Local Libraries

 Leominster Public 

Library

 Heywood Memorial 

Library (Gardner)

 Fitchburg Public Library

 Find out what resources 

are available and let 

people know how to 

utilize those resources

 Career Centers (WIB)

 Leominster Career 

Center: 100 Erdman 

Way

 Gardner  Career Center: 

25 Main Street



SOCIAL MEDIA METRICS & OUTCOME TRACKING

 Facebook “Likes”

 Facebook “Friends”

 Twitter “Followers”

 Twitter Lists

 Twitter “Retweets”

 LinkedIn Connections

 LinkedIn 

Recommendations

 How may people “like” 
my organization’s 
Facebook page?

 How many people who 
attended an event first 
heard about it through 
social media?

 Did a job seeker get an 
interview through a 
LinkedIn job posting?

Metrics Outcome Tracking



FACEBOOK: METRICS



TWITTER: METRICS



LINKEDIN: METRICS



RESOURCES FOR SOCIAL MEDIA

Beth Kantor’s Blog: 

http://beth.typepad.com/

 Facebook Page Guide: 

http://www.facebook.com/FacebookPages

Twitter Business Best Practices: 

http://business.twitter.com/twitter101/best_

practices

Change.Org:

http://www.change.org/

http://beth.typepad.com/
http://business.twitter.com/twitter101/best_practices
http://business.twitter.com/twitter101/best_practices
http://www.change.org/


Questions?

You can email me if you think of questions later:

smcmaster@mwcc.mass.edu

Connect with Us:

Website: www.mwccconnects.us

Twitter: @CDHMWCC

Facebook: Center for Democracy and Humanity at Mount 

Wachusett Community College

mailto:smcmaster@mwcc.mass.edu


EXERCISE: LINKEDIN PROFILE PAGES


